activation of their hidden internal reserves, first of all, developing new economic relations
with other regions; basing on agglomeration and localization concept of economic growth
ignores existing and wide spread space allocation of added value chains; coordinating and
directing role of a state in regional growth process is insufficiently reflected in respective
theories; the complex of research methods is proposed in order to elaborate a strategy of
equalizing regional economic development, including investment portfolio analysis.
Key words: methodology, economic growth, development strategies, cross regional
economic relations.

THEORETICAL BASES OF MODELING OF DEMAND FOR PRODUCTION OF
THE ENTERPRISE
Gerasimova S.V., Matushkin Y.A.
Demand is in proportional dependence on the price therefore major factors that influence
it are price factors. Traditionally among price factors of demand are the rate of interest,
foreign-funded procurement activities, wealth of the population. Among non-price factors
are number of buyers, the income and expectations of consumers, the prices of associated
goods, the capacity of the market, environmental conditions. In literature there is another
more expanded approach to systematization of factors of demand according to which they
are divided into objective factors (economic, social, demographic) and subjective factors
(psychological-traditional, esthetic, natural and climatic).
Dynamically changing environment of the enterprise is also characterized by emergence
of new factors of influence and establishment of new interdependence between demand
and the price. Especially this problem is actual in the conditions of limitation of financial
resources both at the population and at the enterprises. The solution of this problem would
allow making optimum management decisions concerning planning of business capacity
and quantity traded as well as forecasting of the income of the enterprise. This isn’t about
emergence of essentially new factors defining demand, it is about change of some
priorities, that is in certain market conditions influence of one factors weakens and
influence of others amplifies.
Demand as market process can be reflected in a type of models. Mathematical, graphic
and verbal models are considered to be the most widespread models intended for the
description of the market phenomena. The review of specialized sources allowed to draw a
conclusion that demand is most often displayed by means of graphic and mathematical
models. An example of traditional graphic model is the curve with a negative grade
displaying dependence between demand and the price. Formulas (mathematical
expressions) providing the accounting of different forecasts and assumptions act as
mathematical models.

197

Demand modeling as display of market processes has huge value for management
practice. A variety of approaches to modeling allows choosing the one suitable that would
consider specifics of goods and operating conditions of the enterprise.
Keywords: demand, needs, modeling, model, factors, usefulness of production.

IMPROVING PERFORMANCE MACHINERY IN UKRAINE
Klimenko O.P.
The paper discusses the internal and external factors stabilize the economy enterprises
farm complex of Ukraine. In particular, studied the problem of the agricultural machinery,
the solution of which will improve and increase its efficiency. In modern conditions of
market economy formation of a new social-oriented management model can not be solved
only on the use of traditional administrative tools. There is an objective need for reform
and improvement of methods and tools for managing the national economy. Improved
management will determine the formation of a system of national economy management
levelobjects and regions. That would strengthen their economic position, leveling the role
of individual enterprises in the formation of results of operations, future economic growth
and sustainable social development.
However, the problem of the formation of an effective system of management of the
industry requires a deepening of the theory and practice of program-oriented planning and
management, further improvement of mechanisms: organizations develop targeted
programs for monitoring the implementation of targeted programs, information security
management system targeted programs.
Keywords: efficiency, program-oriented planning, organizational structure, strategy
development.

ECONOMIC CONSEQUENCES OF ACTIVITY OF FINANCIAL PYRAMIDS
FOR THE STATE
Kovalenko O.U.
Article is devoted research of economic consequences of activity of financial pyramids for
a society. Characteristic lines of financial pyramids, such as are considered: advertising of
profitability, which much more, than in bank sector; absence of the information on object
of investments; anonymity or, on the contrary, extraordinary popularity and authority of
heads and the high-ranking organizers of the project; sufficiency of the minimum sum of
investments for participation in the project.
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