An alternative method is to check the PIN-code to enhance the security of transactions EC
on the cards database (DB) are stored on the host processor STB CARD.
As a result, the technology verification PIN-code, adopted in the STB CARD, in fact, not
only provides a dynamic client authentication, but also guarantees a 'through' the integrity
of some of the data transaction (transaction amount, card number).
The analysis formed the basic requirements for a transaction schemes EC provides the
necessary level of security:
1. Authentication of participants of purchase (the buyer, TA and its servicing bank). By
authenticating the buyer (seller) is a procedure that proves (at the level of reliability of the
known cryptographic algorithms) the fact that the owner of the card really is a client of a
party of the issuer (the service of a member bank) of this payment system. Authentication
service bank proves the fact that the Bank is a party to this payment system;
2. Details of the payment card (card number, expiration date, CVC2 / CVV2, and so on.
N.), Used in carrying out the transaction EC, must be kept confidential for the TP;
3. The non-repudiation of transactions for all participants in the transaction EC, ie the
presence of all participants conclusive evidence of the fact of purchase (or payment order).
Keywords: payment cards, identification, e-commerce, transaction security.

THE ISSUE OF METHODOLOGY OF THE ALIGNMENT STRATEGY
FORMATION OF THE ECONOMIC DEVELOPMENT OF REGIONS
Nikitina M.G., Vanyushkin A.S.
Structuring and critical analysis of existing theories of regional economic growth and
development is conducted in the article; all theories of regional economic growth and
development are structured in three groups: theories of economic base (sectors of
economy), which are aimed at determining the basic branches of economy, which can
serve as a locomotive of economic growth; theories of “growth poles” (cumulative
growth), which are based on analysis of various factors influence at appearance of growth
centers (cores) and ways of their diffusion into periphery regions (cross branch relations
of “costs – production” type); models of regional convergence, which are focused at
exploration of differences in growth speed of different regions, and search for possibilities
of their equalizing by means of changing production factors structure; the following
weaknesses of theories of regional economic growth and development are identified:
space factors, which influence at economic growth, as well as economic relations among
regions, are insufficiently taken into account; diffusion of economic growth from center to
periphery doesn’t allow periphery regions to develop independently, by means of
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activation of their hidden internal reserves, first of all, developing new economic relations
with other regions; basing on agglomeration and localization concept of economic growth
ignores existing and wide spread space allocation of added value chains; coordinating and
directing role of a state in regional growth process is insufficiently reflected in respective
theories; the complex of research methods is proposed in order to elaborate a strategy of
equalizing regional economic development, including investment portfolio analysis.
Key words: methodology, economic growth, development strategies, cross regional
economic relations.

THEORETICAL BASES OF MODELING OF DEMAND FOR PRODUCTION OF
THE ENTERPRISE
Gerasimova S.V., Matushkin Y.A.
Demand is in proportional dependence on the price therefore major factors that influence
it are price factors. Traditionally among price factors of demand are the rate of interest,
foreign-funded procurement activities, wealth of the population. Among non-price factors
are number of buyers, the income and expectations of consumers, the prices of associated
goods, the capacity of the market, environmental conditions. In literature there is another
more expanded approach to systematization of factors of demand according to which they
are divided into objective factors (economic, social, demographic) and subjective factors
(psychological-traditional, esthetic, natural and climatic).
Dynamically changing environment of the enterprise is also characterized by emergence
of new factors of influence and establishment of new interdependence between demand
and the price. Especially this problem is actual in the conditions of limitation of financial
resources both at the population and at the enterprises. The solution of this problem would
allow making optimum management decisions concerning planning of business capacity
and quantity traded as well as forecasting of the income of the enterprise. This isn’t about
emergence of essentially new factors defining demand, it is about change of some
priorities, that is in certain market conditions influence of one factors weakens and
influence of others amplifies.
Demand as market process can be reflected in a type of models. Mathematical, graphic
and verbal models are considered to be the most widespread models intended for the
description of the market phenomena. The review of specialized sources allowed to draw a
conclusion that demand is most often displayed by means of graphic and mathematical
models. An example of traditional graphic model is the curve with a negative grade
displaying dependence between demand and the price. Formulas (mathematical
expressions) providing the accounting of different forecasts and assumptions act as
mathematical models.
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